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01140521 N1359AN1530ae (Contemporary Management) 3(3-0-6)
01140522 mﬁmnm%aﬂaqwﬁ‘%guqa (Advanced Strategic Management) 3(3-0-6)
01140531 mié’]’mmimiﬂﬁﬂ’amﬁu’uqq (Advanced Operations Management) 3(3-0-6)
01140541 mﬁmmsmimmmﬁguqa (Advanced Marketing Management) 3(3-0-6)
01140561 miﬂ'ﬂﬁﬁmi‘ﬁugﬂ (Advanced Managerial Accounting) 3(3-0-6)
01140591 | s¢18UI5I98M9UTMN5537 (Research Methods in Business Administration) 2(2-0-4)
01140592 | a@fiRdm¥un1533enn9gsna (Statistics for Business Research) 1(1-0-2)
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01140523 MsTAn1sNsUasuLUaseAnIS (Organization Change Management) 2(2-0-4)
01140526 mié’]’mmiﬁjﬁﬁ]Lﬁammﬁuﬂwaqmﬁ (Business Management for National Security) 2(2-0-4)
01140528 | avwdugusznaunis (Entrepreneurship) 2(2-0-4)
01140571 | msdansninensuywdadelva (Modern Human Resource Management) 2(2-0-4)
01140573 | msdeansiBanagnsyanavia (Strategic Communication in The Digital Age) 2(2-0-4)




01140575 | M33391WRTRIEMIUFUIMNT (Managerial Negotiation) 2(2-0-4)

01140576 | A1zEUNTENSAaRS (Strategic Leadership) 2(2-0-4)
01140577 FYUUENIAUMANIGGIND (Business Information Systems) 2(2-0-4)
01140581 | N1359AN15§3NAT¥NINNUTEWA (International Business Management) 2(2-0-4)
01140584 | USUNMegINTeIUsEWAlUNGgNETEU (Business Context in ASEAN Countries) 2(2-0-4)
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01140532 | M3dan1suazAILANAMAIN (Quality Control and Management) 2(2-0-4)
01140534 | n159@N15lAT3A"3 (Project Management) 2(2-0-4)
01140535  wqufin1suinislunddnuagnsvieadien (Hospitality and Tourism Theories) 2(2-0-4)
01140536 | nagnsu3INT3lun3dn (Hospitality Strategy) 2(2-0-4)
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01140547 | MIIANIIATIAUANTINGENS (Strategic Brand Management) 2(2-0-4)
01140548 | N139ANT5YRINIINITHAN (Marketing Channel Management) 2(2-0-4)
01140549 | n13dnnisladafng (Logistics Management) 2(2-0-4)
01140551 naqwﬁ‘mﬂmwmLLaxmiEiﬂLa‘%umisznsJLLUUluJimmi (Integrated Advertising and Sales Promotion Strategy) 2(2-0-4)
01140552 | nseaangns (Luxury Marketing) 2(2-0-4)
01140553 | JayauseRuguasnisiasievideyanisnann (Artificial Intelligence and Data Analytic in Marketing) 2(2-0-4)
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01110501 mswgmam%msﬁmms%qa (Advanced Managerial Economics) 3(3-0-6)
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Financial anticipation, financial acquisition, and financial allocation. Time value of money. Financial evaluation. Wealth management and




01140521 | n133ANI333UEsI (Contemporary Management) 3(3-0-6)
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Managers and contemporary management concepts. Environment of management. Ethics and social responsibility. Creativity and
entrepreneurship-based decision making. Value chain management. Managing organizational structure and culture. Organizational
control and change. Human resource management. Motivation and leadership. Communication. Managing conflicts and politics in
organization.

01140522 miﬁ'ﬂnﬂi@qﬂaq%’%ugﬂ (Advanced Strategic Management) 3(3-0-6)
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Concepts related to strategic management. Strategic management process which includes internal and external environment analysis,
strategy formulation at different levels, strategy implementation, and strategic control. Strategic leadership, ethics and social responsibility
in strategic management process. Current issues and trends in strategic management. Case studies.

01140523 = msdnmsnsiUasunUasasinis (Organization Change Management) 2(2-0-4)
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Concepts of organization change. Driving forces of change. Organization change models and processes. Manager’s roles and leadership in
change management.

01140526 ﬂ’ﬁﬁ'ﬂmiﬁjﬁmﬁam']&lﬂ"uﬂwaw’]a (Business Management for National Security) 2(2-0-4)
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National security and strategy. Relationship between national security, national strategy, and business management in the digital age.
Implications and effects of macro environment on national security. National strategy process under the changing of internal and external
environment of the country. Case studies. Field trips required.

01140528 mwmeuQ’stnaums (Entrepreneurship) 2(2-0-4)
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Concepts of entrepreneurship. Ethics and social responsibility. Innovation and creativity. Design thinking. New business planning process.
Business plan.

01140531 ﬂ’ﬁ{fﬂﬂ’ﬁmiﬂﬁﬁ'ﬁmﬁgugﬂ (Advanced Operations Management) 3(3-0-6)
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Operations strategy. Product and service design. Process design and layout selection. Demand forecasting and capacity planning.
Facilities location. Quality management, inventory control. Aggregate planning. Material requirement planning and the just-in-time
manufacturing. Production scheduling. Project management.

01140532 = MIIANITUATAUANAATIN (Quality Control and Management) 2(2-0-4)

wann1sveen1sianisaanmlunisndndudiuazuinis medanisauaan mdeads msdnnisaanindaads nsuiulsedesieiier unugl
AFUAYL AUTIAUNINYDINTTUIUNITHALISUVNINTFIUAMANINPrinciples of quality management in the production of goods and services.
Statistical quality control techniques. Total quality management. Continuous improvement. Control charts. Process capability and quality

standard systems.




01140534 | n1359AN13lAT9NIS (Project Management) 2(2-0-4)
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Principles of successfully managing projects under constraints of time. Costs and resources. Concepts of modern project management.
Principles and techniques of project planning. Execution, monitoring and controlling. Risk management.

01140535 wqwﬁnﬁu“imﬂuﬂ%ﬁmtaxmiviauﬁm (Hospitality and Tourism Theories) 2(2-0-4)
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Theories providing a comprehension of strategic, managerial, and societal phenomena in hospitality and tourism. Hospitality and tourism
systems, tourist or guest motivations, social networks, human resources, leadership, capital stakeholders, community and ecology,
information and communication technology, and relationships with other disciplines.

01140536 = nagnsusmslum3dn (Hospitality Strategy) - 2(209)
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An alignment between forces driving change in the hospitality industry and a firm’s strategic intent, strategic choices, and structure for
creation of its value. Significant future trends for hospitality business. Case studies.

01140537 | msdansmalulaguazinaluladndvia (Technology Management and Digital Technology) - 2(20-9)
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Concepts and comprehension of technology adoption and management. Types of novel technology and innovation. Effects of emerging
technology on changing business practices. Case studies.

01140538 mi%'ﬂn'ﬁu'“a'mnsiﬂuaaﬁnsmﬂiuiaﬁ%uqa (Innovation Management in High-Technology Organization) 2(2049)
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Concepts of disruptive technologies and innovations and their markets. Evolutionary pattern of product competition. Main function of
the product, planning for business driven by the discovery of new technologies and innovations. The link between strategy and innovation.
Organizational capability in innovativeness. The dimension of technology strategy

01140541 ﬂ"lif]'ﬂﬂ“liﬂ'liﬂa“lﬂ%uf‘i‘ﬂ (Advanced Marketing Management) 3(3-0-6)
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Marketing to the new economy. Marketing information system. Customer value and satisfaction. Holistic marketing management process.
Analysis of  marketing opportunities, consumer and business markets. Identifying market segments and targets. Creating brand equity
and positioning. Marketing mix strategy. Digital marketing. Creating sustainable marketing success.

01140542 | nagnsmsanzinainguslnauazgsia (Consumer and Business Market Analysis Strategy) 2(2-0-4)
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Consumers’ roles and behavior in the digital age. Models and theories of consumer decision making. Customer journey study. Factors
influencing consumer behavior. Consumer research and customer satisfaction measurement. Marketing strategies for consumer

relationship building. Case Studies.
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01140543 | MIIANINAENSN1TAINEARIVA (Digital-Age Marketing Strategy Management) 2(2-0-4)
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Concepts of digital-age marketing. Designing digital- age marketing strategies. Planning and developing digital- age marketing plan.
Implementing and controlling digital-age marketing program.

01140546 | N13IANISNITAAIAUINNS (Service Marketing Management) 2(2-0-4)
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Importance of service sector. Characteristics and classification of services. Purchase process and consumer expectations. Strategy and
marketing mix. Loyal customer system. Service quality. Complaint management and service recovery. Balancing service demand and
capacity.

01140547 = msiansas1@udnBanagns (Strategic Brand Management) - 2(209)
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Brand building strategy through brand positioning and delivering brand equity. Planning for brand design and implementation in marketing
programs. Integrated marketing communications in combination with digital marketing for building brand equity. Assessment of brand
effectiveness. Planning for growth and sustainability of brand equity in the future.

01140548 | n13IANSYRININITAAIA (Marketing Channel Management) 2(2-0-4)
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Characteristics, structure, and types of marketing channel. Roles, functions, and development of marketing channel. Marketing
institutions. Environmental factors. Conflicts and cooperation of marketing institutions. Selecting, evaluating, and controlling marketing
channel.

01140549 | msdiansladafnd (Logistics Management) 2(2049)
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Roles and importance of logistics management to marketing strategy. Components and new concepts of logistics management. Integrated
strategy of logistics activities in technology disruption. Customer service and customer satisfaction. Purchasing. Logistic information system.
Inventory management and transportation.

01140551 ﬂaqwﬁ‘mﬂm‘wmﬂLtazn'ﬁd»ﬁta%un'ﬁmEJLLUUi‘J‘sm'Ims (Integrated Advertising and Sales Promotion Strategy) 2(2-0-4)
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Roles of advertising. Marketing communication and marketing management process. Advertising agency. Advertising management
process. Media planning and strategy. Sales promotion on consumer, trade and sales-forces oriented. Effective measurment. Law,
regulations and ethics related.

01140552 | N130AIANININ (Luxury Marketing) 2(2-0-4)
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Definition and characteristics of luxury marketing. Analysis of marketing environment for luxury marketing. Analysis of high-end consumers.

Developing luxury marketing mix. Building and maintaining a luxury image. Developing strategic luxury marketing plan.




01140553  Jayyruszhvguazmsiiaszideyanisnana (Artificial Intelligence and Data Analytic in Marketing) - 2(209)
anuiiluiisafutlygiussAviuaznisuszgndvisnisnain anmuandeunisaaiaildiunansesnuainnisivasuivasueaunalulad
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Introduction to artificial intelligence and its application in marketing. Marketing environment affected by technology disruption of artificial
intelligence. Applying artificial intelligence and advanced technology in analyzing consumer behavior and customer journey for marketing
plan development.

01140561 nﬁﬁ'ﬁyﬁ'm%ms%”uga(Advanced Managerial Accounting) 3(3-0-6)
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Development of cost system data, accumulation of costs for product costing, analysis and interpretation of product cost, the importance
of management accounting information for planning controlling and decision making, the use of advanced management accounting
techniques for strategic decision making.

01140571 = m3dan1sniwensuywdadielnsi (Modern Human Resource Management) 2(2-0-4)
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Modern human resource management processes human resource recruitment and labor management. Training and development.
Appraisals and performance management, Problem solving and reducing conflicts, Employee Engagement. Labor relations in accordance
with the current business world.

01140573 mi?iaaﬁ@anaqwé’tuqﬂﬁ%ﬁa (Strategic Communication in Digital Age) 2(2-0-4)
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Roles and importance of communication to an organization’s success. Concepts and definition of strategic communication. Influence of
digital society and social change on strategic communication. Organizational identity and culture. Change and crisis communication.

01140575 | M5BT MIULUIMNT (Managerial Negotiation) 2(2-0-4)
LLuUﬁﬂLLasMﬂHﬁLﬁEﬂﬁUﬂﬁLﬁ]iﬁﬂGiaim UTZLNNU9IANIUNITAINIDTIIRDTI NTFUIUNITLITIINTDI81UIDLUNITATDIReTOILaE NSITUTIILR
3u533:luN1519997de 509 T¥NsuanIUNUIALLRkAE NIAIRNY
Concepts and theories related to negotiation. Types of negotiation. Negotiation process. Negotiation power and persuasion. Ethics in
negotiation. Applying role play and case studies.

01140576  a1edinBegnsAans (Strategic Leadership) - 2(209)
wnAnamgiiih Svswavesnnzfiififidessia mstdsuniauasanumanwesgsivaielml angfindagnsmansluaniozliutuey v
vosiTamsmans msianndiemsmansuaznsthnsasuuag
Concepts of leadership. Influences of leadership on business. Change and expectation of modern business. Strategic leadership in uncertain
condition. Characteristics of strategic leadership. Development of strategic leadership and leading to change.

01140577 | SYUUENTEUNANILGINA (Business Information Systems) 2(2-0-4)
Iﬂiqaﬁywﬁugmmaﬂswumsaumvﬁ NTIATIENTEUVNIUNIEIND MTaNsTsuvasaumaLazn1sUseendlddmiunsussananatasdnduls
Uszifiuduaudaendouazasessuiiiendos
Information system infrastructure. Business system analysis. Information system management and application for business processing and
decision making. Related security and ethical issues.

01140581 | M3IANT553NTENIUTEWA (International Business Management) 2(2049)
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International business environment at both regional and global levels. Cultural differences. Entry modes of conducting international

business. International operations management, marketing, finance, and human resources. Information system for planning and controlling.

01140584 = uUSuMMNegsRavasUszmAlunguandeu (Business Context in ASEAN Countries) 2(209)
Wy wnlduuagunuinvesanatUsznniuiteduns Juseniedlaiunsaniugsia luginie anmuindeumnegsiavesdsmalungy
ndou TuauAsegia dan Jausssu uaznislienisunases wlensuazanuieiuvesanauUssriwinedens Susonidedldtuuiun
N19§3N9
Development, trend, and roles of ASEAN in relation to business operations in the region. Business environment of ASEAN countries in
terms of economic, social, cultural, and political aspects. ASEAN’s policies and implication on business context.

01140591  s1d8UITAITENIIUINIIGINA (Research Methods in Business Administration) 2(2-0-4)
NUATedugIeUIMIEIR warnsdnvilaseineniside msldmeluladansaumne wazreuiunesdmivtszanana uazmsiudutoya
mMnneine MIsuFeuazdouunanumdnms ussmsiiaue Msefunenanuids msdavinsauiiensiiauelunsyszuuay
msAfunlusanTivnig
Advanced research in administration and preparation of research proposal, application of information technology and computer data
processing and retrievals, data analysis, article writing and presentation, group discussion. Paper preparation for presentation and
publication.

01140592 = &dAEINIUNITITENIITIND (Statistics for Business Research) 1(1-0-2)
UNUIMVRIEDALUNN9Id8g5A0 adAnssau navegevaunigudmsunguiegnfednasdvivasinguiiegns mavegeulaauans nsinszi
ALUsUTIUNAAY msnnnesiBadusgaieuaznisonnesBadunman anduius wazadarililinnsfines
Role of statistics in business research, descriptive statistics. Hypothesis testing for one- and two-samples. Chi-square test. One-way
analysis of variance. Simple linear regression and multiple linear regression. Correlation, and nonparametric tests statistics.

01140595 | msAn¥AuAd1Bas (Independent Study) 3
msfnwduaidasy lumdefihaulaseiuuioyiiv L?EJUvaﬁmsw&muuazﬁwLaualuﬂﬁaaué’mwai%y’uqmﬁwamaqﬁzyzyﬂw
Independent study on interesting topic at the master’s degree level, compile into a report and present in the final oral examination.

01140596 L‘%aquzmw%msqsﬁa (Selected Topics in Business Administration) 1-3
Bosamgneuimsgsialussiutiygn ideiFeavdsuutaduluusaznianising
Selected topic in business administration at the master’s degree level. Topics are subjected to change each semester.

01140597 = &uaw1 (Seminar) 1
nstausuazeAuMetetlagiuiiinaulavnansuimsssia lussduigin
Presentation and discussion on current interesting topics in business administration at the master’s degree level.

01140598  Ysymfiiein (Special Problems) 1-3
msfinwdupimImsuimsgsiassiultygn wasBsussadouduneany
Study and research in business administration at the master’s degree level and compile into a written report.

01140599  Fnefinug (Thesis) 1-12

WeluszAuUSyain waziSsussaduineinus

Research at the master’s degree level and compile into a thesis.
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